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11 SOCIAL MEDIA MYTHS & THE 
TRUTHS YOU NEED TO GROW 
YOUR BRAND 

No matter  where  you look these  days,  social  media 
seems to be right there with you. You can log on to 
Instagram at  any  moment  and  see  the  comings  and 
goings  of  your  family,  friends,  and  acquaintances. 
Facebook ads now inform major buying decisions, like 
choosing a home or buying a car. In our digital age, 
even  news  reporters  now  refer  to  Twitter  and 
Instagram accounts as reputable sources for our daily 
news.  For  better  or  for  worse,  social  media  has 
become a part of us. 

Yet despite the prevalence of social media in our daily 
lives,  there  are  still  so  many  misconceptions  about 
how to fully utilize social media to spread a message 
and grow a brand. 

If you have a brand, message or product that you want 
to  reach  other  people,  this  guide  will  help  to  clear 
some of the noise and confusion around social media 
best practices and set you on the right path!  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WHY DOES SOCIAL MEDIA MATTER 
FOR MY BRAND OR BUSINESS? 

Here at Red Bird Social, we’ve worked with countless 
clients over the years, each with different backgrounds 
and  levels  of  experience  in  marketing  and  social 
media.  However,  no matter where YOU come from, 
what you do or what your goals are, the main rules for 
how to make social media work for you are still the 
same! 

Whether you’re leading a team of 100 or just getting 
your first company off the ground, social media is for 
you. If you’re writing your first book or are already a 
best-selling author, speaker or musician, social media 
is  for  you!  Whether  your  business  is  local  or 
international,  social  media  matters.  Your  online 
presence is significant, and it will play a critical role in 
your future success.

If  you  want  to  build  your  brand,  increase  your 
influence and effectively share what you offer with the 
world, smart, effective social media is the answer. 
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HERE ARE THE 11 
SOCIAL MEDIA 
MYTHS KEEPING 

YOU FROM 
GROWING YOUR 
BRAND, AND THE 
TRUTHS YOU NEED 

TO SEE REAL 
GROWTH FOR 

YOUR BUSINESS  
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MYTH 1:  

YOU CAN EFFECTIVELY MARKET YOUR 
BRAND ON SOCIAL MEDIA FOR FREE. 

The days of tricks and hacks have come to an end, and 
real marketers must use paid social media and ads to 
increase  influence  and  grow  their  business.  Sure, 
organic  social  media  seems  more  attractive  because 
it’s free, and who doesn’t like free? But even in the 
earlier  days  of  social  marketing  when organic  posts 
had  better  reach,  you  could  never  be  sure  that  you 
were  actually  reaching  your  target  audience.  Social 
paid  promotion  is  probably  the  most  sophisticated 
marketing  tool  ever  created,  and  you  will  cripple 
yourself  and  your  brand  if  you  choose  not  to  take 
advantage of it.

Of  course,  there  is  a  fairly  steep  learning  curve  to 
doing  paid  social  correctly,  and  it's  essential  to 
regularly  invest  time  into  properly  managing  your 
campaigns. Additionally, you’ll need to ensure you’re 
creating content that doesn’t trigger ad blindness (the 
increasing tendency of people to not even see ads on a 
page).  But  the  ability  to  target  your  message to  the 
exact  right  people  and  creatively  remarket  to  those 
who have already shown interest is unparalleled. Don't 
have the time to learn and manage Facebook and other 
paid social options? Consider hiring a qualified agency 
or individual to help you get started!
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MYTH 2:  

I NEED A LARGE SOCIAL MEDIA 
FOLLOWING TO BE SUCCESSFUL. 

Whether  you  have  1  million  followers  or  500,  it  is 
possible  to  use  social  media  to  grow your  brand or 
business effectively. The key is not in gaining a lot of 
followers.  The  secret  is  to  make  sure  you  have  the 
RIGHT followers, and that they're engaging regularly 
with your content.

Instead of stressing about the numbers of likes on your 
page,  put  your  energy  into  pinpointing  your  target 
customers and getting to know everything about them. 
This  includes  everything  from how they  make  their 
purchasing decisions, to the online platforms they use 
most often. Spend your time and energy finding and 
drawing in the right people and encouraging them to 
engage with and purchase from you again and again. 
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MYTH 3:  

SOCIAL MEDIA IS MORE IMPORTANT    
THAN YOUR EMAIL LIST. 

Many  marketers  today  have  become  so  invested  in 
their content calendars and social feeds, that they’ve 
forgotten  possibly  their  largest,  most  profitable 
marketing tool of all. Have you guessed it? It’s your 
email list!

The difference between your social followers and your 
email list is that you actually own your email list and 
all of the information those subscribers have provided 
to you. Your subscribers are people who have already 
raised their hand and said they would like to hear more 
from you on a regular basis.  This audience is typically 
much more invested in you and your brand than your 
social  followers.  That  means that  9  times out  of  10 
they'll  be  the  first  to  say  “Yes!”  when  you  have 
something to promote or sell. Don’t forget about your 
email list.
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MYTH 4:  

NO ONE EVER OPENS EMAIL ANYMORE. 

How often do you check your email? This can include 
your work or personal inboxes. If you’ve checked your 
email  at  any point  today,  you’ll  realize  quickly  that 
this one is definitely a myth.

Yes,  our  inboxes  are  constantly  flooded  with 
messaging,  offers  and  discounts  from  dozens  of 
companies each day. But by regularly offering value, 
freebies, tips and compelling content to your email list, 
you  can,  in  fact,  break  through  the  noise.  Provide 
enough value that your audience stays excited to hear 
from you, and you may find that email becomes your 
most profitable marketing tool.  
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MYTH 5:  

FACEBOOK ADVERTISING IS EXPENSIVE. 

Facebook is arguably the most powerful platform for 
targeting and advertising to your ideal consumers. And 
the best part about Facebook? Advertising is not only 
an option for large companies and corporations with 
million  dollar  budgets.  Even  first-time  authors  and 
brand  new speakers  and  coaches  can  get  in  on  the 
benefits, without paying a huge price tag. The key to 
getting  the  most  out  of  your  Facebook  advertising? 
Instead  of  just  keeping  your  ads  running  constantly 
each day, focus in on your relevancy score and narrow 
down your  audience targeting to  find audiences that 
will convert and keep your costs low. 
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MYTH 6:  

FACEBOOK ADVERTISING DOESN’T WORK. 

In the same vein,  many people have tried Facebook 
advertising  at  some  point  and  deemed  very  quickly 
that it doesn't work for them. If Facebook marketing 
hasn't helped you reach your goals, we would suggest 
that you’re doing it wrong! 

The  biggest  mistake  that  most  people  make  is  not 
staying  actively  engaged  and  informed  on  the 
performance  of  their  ads.  If  your  ad  is 
underperforming and costing an arm and a leg each 
day, that means it’s an overall bad ad or adjustments to 
your targeting need to be made. We also recommend 
split testing ads and taking a look at your account's ad 
frequency. With a little time, patience and expertise, 
you should see results from those ads in no time.
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MYTH 7:  

I SHOULD BE ON EVERY                      
SOCIAL MEDIA CHANNEL 

Repeat after us:  It  is  better to do one or two things 
really well than to do everything. Just because there is 
a  brand  new social  platform popping  up  every  few 
months, that doesn’t mean you need to be on it! It’s 
important to know your strengths and lean into those 
in your marketing. 

Are  you  a  charismatic  person  who enjoys  engaging 
through  video?  Facebook  Live,  Instagram  and 
YouTube  are  for  you!  Do  you  enjoy  building 
relationships with other  people in your industry and 
offering bite-sized tips, tricks, and news?  Make sure 
you’re most active on Twitter and LinkedIn. Have you 
built  a  thriving  blog  full  of  helpful  hits  or  recipes? 
Pinterest is where you’ll want to be. The key is to find 
the channels that work best for you, ensure that your 
audience  is  there,  and  then  dive  in  with  your  best 
social strategy.
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MYTH 8:  

MY WEBSITE SHOULD BE ALL ABOUT ME 
AND I NEED TO SAY EVERYTHING ON THE 

HOMEPAGE. 

What is the most important thing you want people to 
do when they come to your website? Is  the goal  to 
convince them to contact you about working together? 
Do you want them to sign up for your email list  or 
purchase your book? Choose ONE main goal for your 
website,  and  design  your  homepage  and  content 
around that. 

Far too many sites are filled with so much information, 
that overwhelmed visitors don’t know where to look or 
what to do. This severely increases the bounce rate of 
your  site  and  makes  them much  less  likely  to  visit 
again. When it comes to your website, the best thing 
you can do is  keep your  message clear  and simple. 
Your About  page is  a  great  place to  share  more in-
depth information about  yourself,  for  those who are 
interested.
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MYTH 9:  

IF I GIVE AWAY SOMETHING FOR FREE, NO 
ONE WILL WANT TO BUY WHAT I HAVE TO 

SELL. 

In  today’s  digital  climate,  content  is  of  the  utmost 
importance to the health and success of your brand. 
But  in  a  world  where  consumers  can  find  free 
information and resources left and right, how do you 
add value to your brand without  giving away all  of 
your best things for free? 

Whether  your  freemium is  the  first  chapter  of  your 
book, a song from your album or a helpful little E-
book (like this  one),  the important  thing is  that  you 
offer something free that builds trust between you and 
your  audience.  Free  content  provides  you  with  a 
proven  way to  you  attract  your  target  audience  and 
receive their contact information for future marketing 
efforts as well. This means you can finally build your 
customer or fan base and market your paid products to 
them, all because you gave away something for free! 
Don’t skip this important step as you build your brand. 
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MYTH 10:  

SINCE I’M UNCOMFORTABLE IN FRONT   
OF A CAMERA I SHOULD NEVER              

DO A FACEBOOK LIVE. 

Whether you’re a speaker or coach, you’re writing a 
book  or  you  own  a  small  business,  YOU  are  your 
brand. And when it comes to online marketing for your 
brand,  video is  king.  The feeling of  immediacy that 
comes from live video is an irreplaceable way to build 
relationship and familiarity with your audience. 

Whether  you  choose  Facebook,  Instagram  Live  or 
another video platform, there’s no doubt that being on 
video can be uncomfortable. However, video provides 
such  a  great  way  to  add  variety  and  depth  to  your 
marketing  efforts.  So  try  it  out!  Jump  on  and  talk 
about  your  business,  offer  helpful  tips,  or  start  a 
conversation. Plan ahead, practice what you’re going 
to say, and be sure to engage your audience and create 
opportunities for discussion. The more you do it, the 
easier it gets. We promise.
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MYTH 11:  

MY EMAIL LIST IS TOO SMALL. 

It’s  easy  to  assume  that  unless  your  email  list  has 
thousands  of  subscribers,  it’s  not  worth  interacting 
with and marketing to them. However, if you ignore 
this group that has explicitly signed up to hear from 
you,  you’re very likely leaving money on the table. 
Building your email list is an important step for your 
brand,  and  it’s  never  too  early  or  too  late  to  start 
cultivating  a  relationship  with  them through  regular 
communication. 

Try  building  an  email  sequence  and  sending  out  a 
regular newsletter with thoughts, tips or updates. This 
is  a  great  way  to  keep  your  audience  engaged  and 
informed,  and provides  the  perfect  foundation when 
you have something to sell or big news to share. Need 
help figuring out how to strategically grow or engage 
with  your  email  list?  Working  with  a  marketing 
agency or expert might be a great next step for you!
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NOW WHAT? 

We’ve  now busted  11  common  social  media  myths 
that may have kept you from growing and developing 
your  brand.  Yet  simply  knowing  these  truths  about 
social growth is not enough. The next step is actually 
putting  this  knowledge  into  practice  to  help  you 
expand your brand and reach your goals. 

Are  you  ready  to  create  an  effective  social  media 
marketing strategy that will put your brand or business 
on the path to success? Do you want to finally nail 
down  your  target  audience  and  build  quality 
relationships  that  will  help  propel  your  business? 
Working with  a  social  media  marketing  agency just 
might be the answer for you. 

The right team with the right plan is the key to seeing 
real success online. If you’re on the hunt for an agency 
that can help you develop your vision and execute a 
goal-driven  digital  marketing  strategy,  we’d  love  to 
talk with you here at Red Bird Social!

We  are  a  team  of  social  media  marketing  experts 
specializing in digital advertising, sales funnels, social 
management  and  strategy,  email  marketing,  lead 
generation, content creation and more. If you’re ready 
to get serious about your social media strategy, get in 
touch with us at Red Bird Social. We’d love to hear 
from you!

---
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Are you feeling stuck or overwhelmed when it comes 
to your online marketing efforts? 

Our Red Bird Social  team is  always available for  a 
FREE consultation to help! We’ll go over the vision 
and goals  for  your  business  and discuss  the options 
that  might work best  for you! Ready to get  started? 
Reach out to us anytime right here or drop us an email 
at hello@redbirdsocial.com.
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